THE BOTHELL
HISTORIC MUSEUM
PRESENTS

The 9 Muses
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THE BOTHELL
HISTORIC MUSEUM

e |.ocated next to Bothell L.ake,

downtown Bothell
e Owned by the Bothell
Historical Society
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SWOT ANALYSIS /&

e LLocal heritage e Insufficient marketing efforts
e Established museum from 1893 e Limited space
e Accessible, prime location e Qutdated collections

e Digital engagement e Declining interest in museums in
e Special exhibitions today’s society
o Rotations



TARGET AUDIENCE

DEMOGRAPHICS

e Older men and women (50+)
e Children(5-12)
o Grades 1-6

GEOGRAPHICS

e Live in downtown Bothell, WA
e Suburban neighborhoods

e Regional emphasis

PSYCHOGRAPHICS

e Enjoy learning about history
e [-eel strong connection to Bothell

The Bothell Museum is
looking to increase their |
attendees. IS

e njoys communily events
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The Problem

BOTHELL MUSEUM LOCAL ARTISTS

e [Limited attendees e Jobs are being threatened
e Qutdated exhibitions o Limited exposure
e Insufficient marketing o Competitive landscape

o Exploitation
e Modern sociely less
appreciative of art

o l.ess enriched culture




ATTRACTS SUPPORTS
VISITORS TO LOCAL
ARTISTS

MUSEUM

# Promotes creativity and expression
# Cultural enrichment and storytelling
;& Community building

#; Promotes historical awareness
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INSPIRED BY GREEK MY THOLOGY
LAS ANOD TO THE GODDESSES OF

FEATURING 9 LOCAL ARTISTS ART
EVERY SUNDAY

e 9 DIFFERENT THEMES §4
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The 9 Muses

e Hosted by the Bothell Historic
Museum

Weekly art exhibitions
High-end auction

Anyone welcome!

o Family-friendly
Dinner and beverages provided by
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local restaurants




MARKETING

SOCIAL MEDIA

BOTHELL
ROTARY CLUB

FLYERS

e PLACED AROUND
COMMUNITY
CENTERS

e BOTHELL PARK

e MID-TO-HIGH
CLASS

NEIGHBORHOODS

e DIGITAL
MARKETING
PAY PER CLICK
e FACEBOOK
GCROUPS
o TARGET OLDER
DEMOGRAPHICS
o COMMUNITY -
BASED S—

e BOTHELL
BUSINESS OWNERS

o HOILD! H Gl

NELUENCE

e MARKET DIRECTLY




TYPICAL EVENT COST OUR EVENT COST

ART: ~$5,000 PER PIECES

MARKETING: ~$900
DIGITAL MARKETING (PPC)

J/ /. BUDGET \\

ART: ~$o - PROVIDED BY LOCAL
ARTISTS

MARKETING: ~$100 - BRC, FLYERS,
FACEBOOK GROUP

VENUE: ~100 - HOSTED AT STATE
PARK + DECORATIONS

VENUE: ~$400 AN HOUR,
$1200 TOTAL

FOOD: ~$350 COST OF INGREDIENTS,
LABOR COST IS EXCUSED

FOOD: ~$1250 FOR 50
ATTENDEES

TOTAL COST: $550

TOTAL COST: $8,350




/ [/RETURN ONINVESTMENT\ -

INANCIAL PROFIT PROFIT - EXPENSES

e $100-300 MUSEUM PROFIT ROI ENDENEES
PER ARTWORK

) _ ; $1800 - $550
$200-600 POST = ————— X 100

COMMISSION FOR ARTISTS $550

e TOTAL PROFIT: $900-2700
— (o)
PER EXHIBITION 227% ROl

SOCIAL IMPACT

¢ SPOTLIGHTS LOCAL ARTISTS
% B ¢ REVITALIZATION OF THE COMMUNITY MUSUEM ",,

L



FUNDING

WE ASK FOR $4,950
TO FUND NINE WEEKS

OF THE 9 MUSES




CONTACT US :

) +206-351-88I12

@ www.bothellconsulting.com

(®) hello@bothellconsulting.com




